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The rapid development of e-commerce and the constant improvement of cold 
chain logistics facilities, many agricultural products supply chain enterprises open 
network channel and form dual-channel supply chain. Who set up the network 
channel to be the consider of the suppliers and retailers currently while the network is 
needed. To attract consumers, increase sales, the third party platform will subsid ies 
consumers, this will have an influence on fresh agricultural products dual-channel 
supply chain. In view of these, this paper studies the dual-channel supply chain of 
fresh agricultural products under the subsidy of third party platform. 
First, considering the single channel situation of fresh agricultural products, 
constructing centralized decision-making and decentralized decision-making game 
model from the consumer utility perspective, using the Stackelberg game to solve and 
comparing analysis. The results showed that the demand of centralized decision is 
higher than that of decentralized decision, so is the total profit of supply chain.  
Secondly, considering dual-channel supply chain. Constructing game model of 
the centralized dual-channel, suppliers dual-channel and retailers dual-channel, 
getting the optimal decision. By comparing, we found that the total profit of  dual-
channel supply chain is higher than single channel supply chain. When it is supplier  
dual-channel, the profit of supplier will increase, the profit of retailer will decrease. 
When it is retailer dual-channel, the profit of retailer is increased, the profit of 
supplier is increased unless the product network fitness is small. Supplier dual-
channel is advantageous to supplier, retailer dual-channel is advantageous to retailer. 
Finally, we consider dual-channel supply chain of the fresh agricultural products 
when the third party platform subsidies the consumers of network channel. We found 
that the third party platform subsidies can increase the profit of supply chain, the 
platform is more willing to subsidize the supplier dual-channel supply chain. 
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市场交易总额 4.8 万亿元，同比增长 24.8%。艾瑞咨询统计显示，2015 年中国
网络市场交易额 3.8 万亿元，同比增长 36.2%，保持稳定的增长水平，预计
2018 年中国网络市场交易额将达 7.5 万亿。我国生鲜农产品产量的不断增加和
电子商务的快速发展，为生鲜电商的快速发展奠定了良好的基础。另外，我国






商市场交易额 497.1 亿元，同比增长 80.8%，占农产品零售额的比例为 3.4%，
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